WHERE AMERICANS GET THEIR NEWS
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source: “Internet Gains on Television as Publics Main News Source (More Young People Cite Internet than TV).” January 4th, 2011. http://people-press.org/report/689/,
reported from survey data by the Pew Research Center for the People &S the Press, gathered December 1-5, 2010. Mad props to flowingdata.com. Hi, Nathan.



